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Jamie Paullus 
 Jamie Paullus continues to 
WOW our readers with the BEST 
Spokane has to offer - this month: 
music greats DURAN DURAN 
AND BREAKING BENJAMIN  
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Sherry Keith 
 Mystic Photography brings 
us exclusive show footage from 
NAMMJAM 2017. 
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WE ARE BRINGING OUR NAMM ISSUE  OUT A 
FEW MONTHS LATE. WE APOLOGIZE TO OUR 
READERS FOR THE DELAY. A FEW OF OUR MAG-
AZINE STAFF SUFFERED GREAT LOSS OF FAMI-
LY AND FRIENDS THAT RESULTED IN TAKING 
SOME TIME OFF. WE GOT SOME GREAT COVER-
AGE AND ARTICLES AND WANTED TO BRING 
THAT TO YOU. BETTER LATE THAN NEVER WE 
ALWAYS SAY. WE WOULD LIKE TO THANK EVE-
RYONE FOR THEIR PATIENCE AND UNDER-
STANDING. CV IS BACK AND BRINGING YOU 
THIS  GREAT ISSUE! ENJOY!   

 



 

FAMILY OF ELLIOTT RUBINSON  

ISSUES STATEMENT AND RE -ISSUES 

ANNOUNCEMENT OF NEW CEO  

                                                                                                                 PHOTO BY ALAN B IRDSELL  



 

ELLIOTT RUBINSON, long -time CEO of 

ARMADILLO ENTERPRISES (DEAN GUI-

TARS, LUNA GUITARS and DDRUM PER-

CUSSION) passed away on Monday, February 

6th.  On behalf of the family, his son, EVAN 

RUBINSON, issues the following statement:  

 

I write this to all with a heavy heart, because as 

you know, my father is no longer here to be able 

to read this. Elliott Rubinson was best known as 

a businessman and musician to most, however, 

he was much more than just these two things. El-

liott was a husband, a father, a mentor, a friend, 

a role model and an inspiration.  His presence 

was uplifting and motivating wherever he was, 

throughout whatever tasks he undertook. Tragi-

cally, at the age of 62 years old, Elliott òDeanó 

Rubinson, lost a valiant, 15-month battle with a 

highly aggressive form of brain cancer. Even 

though many of us close to him have been pre-

paring ourselves for the possibility that this mo-

ment could occur, it makes the situation no less 

difficult to come to terms with. I love my father, 

as I know many of you do as well.   

 

Our family will be hosting a celebration of life 

party at a later date (TBD) which will be invite 

only to include some of my father's closest and 

most long-standing friends, family and fellow 

musicians. Announcements and information will 

be disseminated in the coming week regarding 

this upcoming event. Those desiring to send 

flowers or cards may direct those to the Armadil-

lo Enterprises Headquarters at 4924 W Waters 

Avenue, Tampa, FL 33634. Please send mone-

tary gifts and donations to the Preston Robert 

Tisch Brain Tumor Center, on behalf of Elliott 

Rubinson and the Rubinson family.  

 

I ask that you respect the familyõs privacy during 

the grieving process and allow us to find peace, 

tranquility and solace, without ancillary stresses. 

                                                                             

ARMADILLO ENTERPRISES NAMES 

EVAN RUBINSON AS NEW CEO :  

To those who may be uninformed or uncertain 

as to the future of Armadillo Enterprises, please 

read the previously-issued press release distribut-

ed three months ago which announced that El-

liott Rubinson handed the reigns of the Compa-

ny to Evan Rubinson. 

"I am greatly honored to have the privilege of 

carrying on my fatherõs great legacy and aug-

menting the success and recognition of our three 

brands ð Dean Guitars, Luna Guitars, and 

ddrum Percussion. Thank you all for being loyal 

fans and supporters of not only Armadillo Enter-

prises, but of my father, and of our family.  

Nothing would be possible without each and 

everyone of you.", stated Evan Rubinson  

www.DeanGuitars.com  

 

http://www.DeanGuitars.com


 

Global Music Products Industry Gathers and 

Builds Firm Foundation for the Future at The 

2017 NAMM Show  

-New products, personalized education and spe-

cial events create community, innovation and op-

portunity- 

  

CARLSBAD, Calif. ð January 23, 2017 - The 

worldõs music products industry gathered in Ana-

heim, California last week for the annual NAMM 

Show, and with it, the symphonic harmonies of 

the industry could be heard echoing across the 

campus of the Anaheim Convention Center. Held 

January 19-22, globe-spanning members of the 

National Association of Music Merchants joined 

together to create a firm foundation for the music 

products industry to make new connections, reaf-

firm relationships, create and establish new busi-

ness opportunities, experience world-class educa-

tion, and build on the energy and enthusiasm 

shared by passionate, established, and entrepre-

neurial exhibiting brands, registrants, and artists. 

  

òThe NAMM Show gathers our industry as a 

global community, which in turn drives oppor-

tunity,ó said Joe Lamond, NAMM President and 

CEO. òThis event once again proved to be a sta-

ble, reliable platform for growth, both in business 

and in professional development, as well as in sol-

idarity to share our common vision in creating a 

world of more music makers.ó  

  

A Firm Foundation: Community, Innovation, 

and Opportunity  

The creative and entrepreneurial spirit of the mu-

sic products industry was on display among the 

7,000 brands and record 1,779 exhibiting compa-

nies found across the robust show floor where 

meaningful connections were made. òNAMM is 

the single greatest spot to get in touch with the 

people we need to connect with and show them 

the products that matter,ó shared Paul Nunn, of 

Ultimate Support.   

  

The 3% increase in exhibiting companies is a di-

rect reflection of the expanded capabilities, inno-

vations, and new ways in which people ð and 

companies ð are making music today. This trend 

was also demonstrated in new exhibiting brands, 

which accounted for a growth of 2% over last 

year. 

  

For many, the energy was palpable and provided 

a wealth of opportunities to set products before an 



 international stage of artists, media, and at-

tendees. òItõs truly a world stage; media is here, 

musicians are here; itõs one-stop-shopping for us 

as far as exposure,ó commented Saul Koll, Koll 

Guitar Company. Alex Auxier, at Orange Amps 

echoed that sentiment: òNAMM is the only place 

in the world where all the distributors and dealers 

come together, so we get a huge chunk of busi-

ness done every year here and it gives us a strong 

way to kick off the year.ó Richard McDonald of 

Fender Musical Instruments Co. affirmed, òThe 

NAMM show is extraordinarily important and it 

has grown over the years to really become the 

global show for our industry.ó 

  

Of note, international registrants turned out in 

force, as demonstrated by a growing international 

pavilion area and in total, representation from 125 

countries and 17,964 registrants - a 13% increase 

over 2016. For multi-national companies, the 

show provides a central gathering place: òItõs an 

international showcase for our products and it sets 

the bar for the rest of the world,ó said Stephen 

Schmidt of Casio. òWe have divisions in Brazil, 

Mexico, Japan, and more, and we all come to the 

Anaheim show to see the latest.ó Michael Skinner, 

DANSR Inc., agreed òWe are an international 

company and NAMM allows us the ability to ad-

dress the needs of our clients and customers in one 

place, and having the international companies 

here allows us to meet and have face-to-face con-

versations under one roof.ó As Brian Levan of 

Remo shared, òA huge percentage of our market 

and customer base comes to NAMM. We get to 

build partnershipsé that help each other build our 

businesses.ó 

  

Overall show registration increased, primarily the 

result of member company badge allocations, by 

5% to 106,928 from 2016. This member-driven 

model created a mix of retail employees, exhibi-

tors, media, artists and endorsees, invited guests, 

NAMMõs GenNext (college music students), and 

Music Education Day participants (school music 

teachers and administrators) and NAMM member 

buyers, who turned out in force, a direct reflection 

of the optimism and enthusiasm that could be felt 

across the show floor. The registrants represent the 

vast ecosystem of those engaged in the business of 

making, selling and using music and sound prod-

ucts to achieve NAMMõs vision of creating more 

music makers of all ages around the world. 

  

For exhibitors like Conn-Selmerõs Renee Jones, 

this yearõs show again proved to be the ideal plat-

form for launching new products, and the ideal 

place for getting business done. òNAMM is a great 

opportunity for us to launch new products and get 

together with our dealers, both domestic and inter-

national. This has become more and more an in-

ternational show, so we can use it as a place to 

share new information while also building the re-

lationships that are so critical to the industry.ó Ben 

Parker of Teton Guitars said, òThe reason we al-

ways come back to NAMM is that we get to see so 

many people that are interested in our products, 

meet new dealers, and find opportunities to sell 

our guitars in new markets.ó Craigie Zildjian 

shared the same sentiment: òThe connections we 

make and the energy we feel at NAMM is nothing 

like any other place we go.ó  

  

For both domestic and international buyers, the 

show continues to serve as a one-stop shop to 

meet with exhibitors, reaffirm relationships, and 

enthusiastically stock stores with products that 

music-makers are seeking. òWeõre always on the 

lookout for new brands we can take into distribu-

tion, fun and unknown brands to come into the 

European market,ó said Julien Bitoun of Wood-

brass, France. òNAMM is the place to do that.ó 

Joy Cafiero of Kala says that itõs all about the con-

nections: òItõs the largest music trade show to be 

part of. We come mainly for the connections; eve-

ryone comes to one place and we can all do busi-

ness together.ó Tom Sumner of Yamaha echoed 

the positive sentiments: òYamaha had its best 

NAMM show ever. The Yamaha display was 

packed with attendees including dealers, educa-

tors, artists and members of the press. Attendees 

were wowed by our booth and most of them 

stayed to catch individual demonstrations play 

with our gear and see a performance on our stage. 

We exceeded every goal we set for the show and 



 

were happy to see our dealers' positive mood.ó  

  

Business Enhancing Opportunities 

From peer-to-peer networking events and best-in-

class education, the show set the stage to inspire 

participants over the course of the four days. 

NAMM U offered more than 50 sessions focused 

on transformative business know-how, leading 

strategies, and tips for music industry professionals 

and businesses of all sizes. Key topics included 

website design, online and social marketing, e-

commerce, lesson programs, and more. Recogniz-

ing the integration of advanced technologies in in-

ventory management and point of sale, the new 

NAMM Retail Tech stage offered a series of ses-

sions on retail software, technology platforms, and 

strategies for business modernization. NAMM 

Idea Center sessions, held every half-hour during 

show hours, highlighted the most innovative and 

proven ideas in music retail, and Retail Boot Camp 

delivered immersive training the day before the 

show started. 

  

Each morning of the show, registrants were treated 

to inspiring business insights and key lessons 

learned from a variety of NAMM U Breakfast Ses-

sion speakers. Thursday morningõs show-opening 

session, òBreakfast of Champions,ó welcomed a 

panel of NAMM retail members and òMusic for 

Lifeó award recipient and The Band co-founder, 

Robbie Robertson. The theme of the morning was 

innovation and Robertson shared his perspective 

on what continues to drive him: òYou are influ-

enced by people you admireéno matter how long 

youõve been doing something, youõre still absorb-

ing, youõre still learning. You learn one thing and 

then something else comes along and it challenges 

you and it raises you to a new place. The challeng-

es that make you want to wake-up early is one of 

the greatest gifts of life.ó A guitar player since the 

age of 10, Robertson imparted wisdom from his 

early days on the road, recording with Bob Dylan 

and the importance of music in his own life to the 

Breakfast Session crowd. 

  

Subsequent days of the show featured notable 

presentations. On Friday, business expert Larry 

Ballin spoke on ò20/20 Vision: Future Proof Your 

Business;ó on Saturday, marketing guru, Guy Ka-

wasaki inspired attendees with òThe Art of Inno-

vation;ó and Sunday welcomed the perennial fa-

vorite "Best in Show" panel moderated by Upbeat 

Dailyõs Frank Alkyer. 

  

The Complete Signal Chain 

Sound, studio, and stage professionals also had 

their place at home with TEC Tracks. The TEC 

sessions offered four themed days (Live Sound and 

Lighting, Futurism, Recording, and Music Busi-

ness) and a robust schedule of more than 75 educa-

tional opportunities featuring the preeminent 

names in the pro audio world, including Peter 

Asher, Tom and Chris Lord-Alge, Mark Frink, the 

Talking Heads' Jerry Harrison, among many oth-

ers. On Saturday, journalist Mr. Bonzai and Aer-

osmith engineer and producer Jack Douglas dis-

cussed the process of recording the classic Aer-

osmith album, Toys in the Attic, and surprised the 

crowd with a guest panelist: Aerosmith co-founder 

and lead guitarist Joe Perry. Later in the evening, 

The NAMM TEC Awards celebrated the best in 

professional audio and sound production, recog-

nizing Douglas with its Hall of Fame induction. 

The multi-talented actor and musician Johnny 

Depp was on hand to present Perry with the Les 

Paul Award. Upon receiving the award, Perry 

thanked his family and dedicated the award to his 

manager Howard Kaufman, who recently passed 

away. After accepting the award, Perry was joined 

by Hollywood Vampires bandmates Depp and 

rock legend Alice Cooper, as well as Aerosmith 

bandmate Brad Whitford in an all-star jam. 

  

For the first time, The 2017 NAMM Show-hosted 

training and certification sessions for the multi-

channel, digital networking protocol, Dante, 

which welcomed a capacity crowd. Soft-

ware.NAMM, a showcase of music apps and tech-

nologies created in concert with IMSTA 

(International Music Software Trade Association), 

returned for its second year and featured top music 

software and app developers who were on hand to 

meet with prospective buyers and showcase their 



 latest applications. 

 Notable NAMM Moments  

As the NAMM community prepared to gather for 

the show, the mission of NAMM came alive at the 

pre-show Day of Service. Held on Tuesday, Janu-

ary 17 at Patrick Henry Elementary School, the 

day supported the schoolõs administrators, teach-

ers, and students with a generous donation the 

member-enabled NAMM Foundation of $10,000 

that will help to ensure that every child has access 

to music during the school day. Across the 

schoolõs classrooms, 30 NAMM members rolled 

up their sleeves and offered music lesson instruc-

tion with hand drums, guitars, and ukuleles. 

  

Once at the show, a variety of events awaited 

members, including nightly performances on the 

Nissan NAMM Grand Plaza Stage, which kicked 

off the four days with a Thursday jam featuring 

rock guitarists RSO: Richie Sambora and Orian-

thi. On Friday night, The NAMM Foundationõs 

Celebration for Music Education welcomed for-

mer centerfielder for the New York Yankees and 

Turnaround Arts music education advocate, Ber-

nie Williams and his All-Star Band plus special 

guests legendary percussionist Poncho Sanchez 

and fellow Turnaround Arts artist Kebõ Moõ. On 

Saturday, The NAMM Foundation and The John 

Lennon Educational Tour Bus presented R&B 

songstress Ronnie Spector and The Ronettes 

which featured a special introduction from musi-

cian Jackson Browne as part of The Lennon Busõ 

20th anniversary celebration. 

  

On Friday, The She Rocks Awards returned to the 

Anaheim Hilton for their fifth annual event honor-

ing notable women in the music industry. Hon-

orees included Lita Ford, Shirley Manson 

(Garbage), Esperanza Spaulding, Sarah Com-

mand and Spector, among many other notable 

women in the music products industry. 

  

In a week of rare wild weather in Southern Cali-

fornia, the industry came together in the spirit of 

creating more music-makers. Jim DeBardi of 

Moog offered his perspective: òNAMM is not for 

us, itõs for them, the people we get to speak to 

face-to-face. Everyone is here because of a com-

mon connection on how to express ourselves. It is 

about having some sort of tool or process to ex-

press yourself.ó 

  

Future Forecast 

Looking ahead, The Summer NAMM Show 

will return to Nashvilleõs Music City Center Ju-

ly 13-15. Later in the year, NAMM Musikmesse 

Russia will return to Moscow September 14-17, 

and Prolight + Sound Russia September 12-14. 

In 2018, The NAMM Show campus expands, 

with the new addition of òACC Northó provid-

ing an enhanced show experience for all exhib-

iting companies and other members. The 2018 

NAMM Show will be held January 25 -28. 

 The 2017 NAMM Show Opening Day 

Description - ANAHEIM, CA - JANUARY 19: 

NAMM President and CEO Joe Lamond speaks 

onstage during the 2017 NAMM Show Opening 

Day at Anaheim Convention Center on January 

19, 2017 in Anaheim, California. (Photo by Jesse 

Grant/Getty Images for NAMM)  

Keywords - Arts Culture and Entertainment 

Photo Credit - Getty Images for NAMM  



 

Delivering on its promise to provide retailers with 

an enhanced line that makes 2017 sales ring, 

Rhythm Tech, the company that introduced the 

worldõs first crescent shape tambourine, today an-

nounced the market introduction of the all-new 

Rhythm Tech Pro Series Tambourine at Winter 

NAMM 2017.  At the same time, a bold new four

-color upgraded packaging system for the entire 

Rhythm Tech product line was introduced. 

The new Rhythm Tech Pro Tambourine features 

an over-molded GLS playing edge that provides 

an incredible feel for players. An innovative com-

fort handle and more efficient jingle placement 

actually produce more sound while reducing fa-

tigue and stress on the playerõs wrist. The includ-

ed Pro-mount fits any 3/8ó rod, allowing the Pro-

Series Tambourine to be played both on and off 

mount. Steel or brass jingles and frames coming 

in black, white or red give players the options 

they need to find the perfect fit for their needs. All 

of this makes for an extremely versatile tool for 

drummers, percussionists and singers alike. 

 

The stunningly redesigned Rhythm Tech packag-

ing creates a more consistent brand look that 

stands out from both shelf and hook. More de-

tailed product descriptions create a better selling 

proposition on the box, making it more attractive 

and informative to consumers. 

òThe introduction of the new Pro-Series Tambou-

rine, together with the launch of the high impact, 

totally upgraded packaging system, provides our 

dealers with a very strong incentive to showcase 

the entire Rhythm Tech line in their stores.  The 

packaging system is designed to attract and hold 

consumersõ attention and, we believe, will max-

imize impulse sales,ó said Rhythm Tech Vice 

President & General Manager Gil Soucy. 

òRhythm Tech is kicking off 2017 with a ôjingle, 

jingleõ that will make cash registers ring!ó 

About Rhythm Tech:  

Founded in 1980, Rhythm Tech is a world leader 

in the design, manufacturing, and marketing of 

innovative percussion instruments and drum ac-

cessories that constantly extend the performance 

capabilities of contemporary percussionists.  

World -renowned for its development of the cres-

cent shaped tambourine, now on permanent dis-

play in the Museum of Modern Art in New 

York, the company maintains its pursuit of excel-

lence today with a complete line of Hand Percus-

sion, Mounted Percussion, Drums, Accessories, 

and Pre-Packs that continues to set new stand-

ards for performance, value, and reliability.  

Rhythm Tech is a division of JAM Industries 

U S A .  F o r  m o r e  i n f o r m a t i o n , 

 visit : www.rhythmtech.com. 

http://www.rhythmtech.com.

